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Executive Summary

"The universe speaks in frequencies. Frequnx translates."



— Frequnx Brand Manifesto

The Company

Frequnx is a premium quantum-wellness brand operating at the precise 

convergence of frequency science, spiritual intelligence, and luxury lifestyle. Born 

from the recognition that modern humanity is energetically depleted and spiritually 

adrift, Frequnx delivers a fully integrated ecosystem of healing experiences, digital 

education, immersive retreats, and curated luxury products — all unified under one 

extraordinary brand vision.

Mission

To elevate human consciousness and optimize energetic well-being through 

science-backed, frequency-based experiences, products, and digital education — 

delivered at the highest tier of luxury and authenticity.

Vision

To become the world's leading luxury frequency-wellness ecosystem by 2030 — a 

global institution synonymous with energetic sovereignty, conscious evolution, and 

vibrational mastery.

Core Offering Overview

Frequnx delivers wellness transformation through five integrated pillars: the 

Frequnx Digital Academy (premium online courses and certifications), 

Frequency Healing Sessions (private and group modalities), Immersive Luxury 

Retreats (curated global experiences), a Luxury Product Line (frequency-attuned 

physical goods), and the Ascension Membership (tiered subscription community). 

Each pillar is architected around the proprietary Frequnx Ascension Framework 

— a four-stage transformational journey: Awaken → Align → Amplify → Ascend.



Market Opportunity

Frequnx enters the market at an extraordinary moment of convergence. The global 

wellness industry was valued at $6.5 trillion in 2024 and is projected to reach 

$9.86 trillion by 2030, representing a compound annual growth rate of 7.2%. 

Within this macro-market, the frequency healing and vibrational medicine segment 

stands at $2.7 billion in 2025, projected to reach $4.9 billion by 2033 at a CAGR 

of 7.5%. High-income millennials and Gen Z consumers are the fastest-growing 

wellness spenders globally — prioritizing personalization, experiential luxury, and 

authentic brand alignment above all else.

Key Metrics at a Glance

$6.5TGlobal 

Wellness Market 
2024

7.5%Frequen

cy Healing CAGR

$750KSeed 

Investment Sought

5–
8×Projected ROI 

by Year 3

Revenue Targets

Year Revenue 
Target

Net Profit 
(Est.)

Growth

Year 1 $1,000,000 $200,000 —

Year 2 $3,290,000 $1,200,000 +229%

Year 3 $10,980,000 $4,500,000 +234%

The Investment Ask

Frequnx is seeking $750,000 in seed investment to fund brand launch, 

technology infrastructure, retreat operations, and market activation. This capital 

positions Frequnx to achieve Year 1 revenue targets and build the foundation for a 

Series A raise in Year 2. Seed investors are projected to realize a 5×–8× return by 



Year 3, with long-term exit pathways including strategic acquisition, private equity 

partnership, or an IPO at a $100M+ valuation.

The Frequnx Differentiator

No competitor in the global wellness market combines luxury aesthetics, 

quantum-scientific rigor, deep spiritual intelligence, frequency 

specialization, and a full digital ecosystem under one brand. Frequnx owns this 

white space entirely — and it is a white space valued in the hundreds of billions.

 ✦   Key Differentiator

Frequnx is the only brand in the world fusing quantum-scientific rigor with 

luxury aesthetic and spiritual depth in the frequency wellness space. This is 

not a niche — this is an entirely unclaimed category.
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Brand Identity & Philosophy

The Frequnx Name

Frequnx is not a word — it is a symbol. It represents the nexus of frequency: the 

sacred convergence point where science, spirit, and sovereignty intersect. The 

compression of "frequency" into "Frequnx" signals the brand's core proposition — 

that truth, transformation, and transcendence exist at the meeting point of the 

measurable and the mystical. The name is bold, precise, and unapologetically 

visionary.



Brand Philosophy

Everything in the observable universe vibrates. From the rotation of galaxies to the 

oscillation of subatomic particles, from the rhythm of the human heart to the firing 

of neural synapses — existence itself is frequency in motion. Frequnx was founded 

on one foundational truth: when humans are in alignment with their highest 

frequency, they operate at their greatest potential — physically, mentally, 

emotionally, and spiritually.

We exist to help humanity tune in. To strip away the interference. To restore 

resonance. To awaken the sovereign frequency that lives within every individual — 

and to do so through the most sophisticated, beautiful, and scientifically grounded 

wellness experiences ever created.

"We don't just improve your life — we elevate your frequency."

Visual Identity

The Frequnx visual language is not decoration — it is doctrine. Every design 

decision carries meaning:

● Black represents the infinite void — pure, undifferentiated potential. It is the 

space before creation, the silence before sound, the darkness from which all 

light emerges. Black grounds the brand in depth and mystery.

● Gold represents sovereign illumination — divine wisdom made manifest. It is 

the color of the sun, of alchemy, of the highest vibration made visible. Gold 

signals excellence, authenticity, and timelessness.

● Cosmic Geometry represents the mathematical language of the universe. 

Sacred geometry — the Flower of Life, the golden ratio, Metatron's Cube — 

reflects the underlying order of all creation. Frequnx uses these patterns as 

visual metaphors for the harmonic principles at the heart of frequency 

wellness.



The Frequnx Ascension Framework

The Frequnx Ascension Framework is the proprietary four-stage 

transformational journey that structures every Frequnx offering, experience, and 

client relationship. It is not merely a marketing funnel — it is a coherent philosophy 

of human development expressed as a customer journey.

 Stage I — Awaken✦

The initiation. Every transformation begins with awareness. In the Awaken stage, 

clients are invited to discover their current energetic state — to become conscious 

of the frequencies they are currently broadcasting and receiving. Through 

diagnostic assessments, introductory content, and foundational frequency 

education, clients are introduced to the science of vibration, the biology of 

consciousness, and the profound connection between frequency and lived 

experience. The Awaken stage does not sell — it reveals. It opens the door and 

invites the seeker to step through.

 Stage II — Align✦

The calibration. Once awareness is established, precision becomes possible. In the 

Align stage, personalized frequency protocols are architected to recalibrate the 

body's energetic field — reducing interference, releasing energetic blockages, and 

restoring harmonic resonance across the physical, emotional, and energetic 

bodies. This stage is where science and spirituality perform their most intimate 

collaboration. Binaural beat therapy, sound bowl calibration, breathwork 

sequences, and scalar resonance techniques are deployed with the precision of a 

master tuner, restoring the body to its optimal vibrational set point.



 Stage III — Amplify✦

The acceleration. Alignment is not the destination — it is the launching pad. In the 

Amplify stage, advanced frequency tools, immersive luxury experiences, and the 

power of curated community are brought to bear on the client's expanding 

energetic capacity. This is where transformation accelerates exponentially. Group 

programs, retreat experiences, advanced digital courses, and peer resonance 

within the Ascension Membership community create a vibrational environment 

where growth is not just possible — it is inevitable.

 Stage IV — Ascend✦

The integration. Ascension is not escape — it is embodiment. In the final stage, 

clients have fully integrated their highest frequency into every dimension of their 

daily lives. They operate from a state of sustained clarity, vibrant vitality, 

energetic abundance, and spiritual sovereignty. The Ascend client is not merely 

healed — they are transformed. They become a living demonstration of what it 

means to operate at frequency. And inevitably, they become ambassadors of the 

Frequnx revolution.

"Awaken to your signal. Align to your truth. Amplify your  

becoming. Ascend into your sovereignty."

— The Frequnx Ascension Framework
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Problem & Opportunity 
Analysis

The Problem: A World Out of Frequency

Modern humanity is experiencing a crisis that no pharmaceutical or conventional 

healthcare system can adequately address: energetic depletion. The invisible 

forces of contemporary life — chronic psychological stress, pervasive 

electromagnetic field (EMF) exposure from digital infrastructure, the relentless pace 

of information overload, the severing of ancestral connection to nature — have 

created a global population operating at a fraction of its optimal vibrational 

capacity.

This is not a fringe observation. It is measurable, documented, and accelerating. 

The symptoms manifest at every level of human experience — physical, mental, 

emotional, and spiritual — and they are reaching epidemic proportions at the 

precise moment when the tools to address them have never been more 

sophisticated or accessible.

The Symptoms

● Anxiety & Stress: 1 in 4 adults globally now meets the clinical criteria for an 

anxiety disorder — a number that has grown by over 25% since 2020.

● Chronic Fatigue: An estimated 836 million people worldwide suffer from 

chronic fatigue conditions, with many cases linked to systemic dysregulation 

rather than identifiable organic disease.

● Sleep Disorders: Approximately 40% of adults globally report insufficient or 

non-restorative sleep on a regular basis — a foundational indicator of 

energetic depletion.

● Spiritual Disconnection: A landmark 2025 McKinsey survey found that 62% 

of high-earning professionals report a profound sense of meaninglessness 



despite material success — what researchers now call "affluent emptiness 

syndrome."

● Pharmaceutical Dependency: Global antidepressant and anxiolytic 

prescriptions have increased by over 40% in the past decade, indicating that 

conventional medicine is managing symptoms rather than addressing root-

cause energetic imbalances.

The Gap in the Market

The wellness industry has recognized this crisis and responded — but its response 

has been bifurcated in a way that leaves the most discerning, highest-value 

consumer entirely unserved. Existing wellness offerings fall into one of two 

categories:

● Too Clinical: Science-forward wellness brands (neuroscience platforms, 

biohacking tools, clinical meditation apps) provide rigorous evidence but lack 

soul, beauty, and spiritual resonance. They feel like medical devices dressed 

in wellness clothing.

● Too Mystical: Spiritually-oriented wellness brands deliver powerful 

experiential depth but lack scientific credibility, clinical rigor, and the luxury 

aesthetic that premium consumers demand. They feel authentic but 

inaccessible to the scientifically literate.

The premium consumer — earning $150K+, educated, spiritually curious, and 

scientifically minded — demands both. They will not sacrifice luxury for authenticity, 

or science for spirit. They exist in a gap that no brand has yet claimed.

 ✦   Market Insight

84% of US consumers say wellness is a "top" or "important" priority (McKinsey 

2025). Among consumers earning $150,000+, that figure rises to 91% — with 

the primary unmet desire being a wellness brand that is simultaneously 



luxurious, scientifically credible, and spiritually authentic.

Market Gap Analysis: The Frequnx Solution

Market Gap Current Market 
Failure

Frequnx Response

Luxury + Wellness 
Synthesis

Wellness brands are 
functional; luxury brands 
ignore wellness depth

Frequnx is architected as 
both a luxury brand and 
a wellness institution — 
no compromise

Science + Spirituality 
Integration

Science-forward brands 
lack spiritual resonance; 
spiritual brands lack 
evidence

Quantum biology, 
frequency science, and 
sacred tradition are 
presented as a unified 
framework

Frequency 
Specialization

No premium brand has 
claimed frequency 
wellness as its exclusive 
domain

Frequnx is the world's 
first luxury frequency-
wellness ecosystem — a 
wholly owned category

Digital + Physical 
Ecosystem

Brands are either digital 
or physical; none offer a 
seamlessly integrated 
ecosystem

Frequnx delivers courses, 
sessions, retreats, 
products, and community 
in one coherent 
experience

Premium Consumer 
Personalization

High-end consumers 
receive generic protocols 
— nothing individualized 
at the energetic level

AI-powered frequency 
assessment creates 
personalized energetic 
profiles for every client
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Solution Overview



Frequnx does not offer a single product or service. It delivers a fully integrated 

luxury frequency-wellness ecosystem — a living, breathing architecture of 

transformation built to serve the client across every dimension of their ascension 

journey. Each of the five core pillars serves a distinct function within the overall 

framework, yet all five interconnect, reinforce, and amplify one another in a 

seamless ecosystem experience.

"Frequnx is not a wellness brand. It is a frequency revolution  

delivered as a luxury experience."

— Frequnx Leadership Team

Pillar I — Frequnx Digital Academy

The Frequnx Digital Academy is the intellectual and educational backbone of the 

brand. It positions Frequnx as the definitive authority in frequency wellness 

education globally — delivering premium online courses, professional certifications, 

guided frequency journeys, and masterclass-format content at a price point that 

signals serious value to serious seekers.

The Academy curriculum spans the full spectrum of frequency wellness knowledge:

● Quantum Biology & Biofield Science — The measurable science of the 

human energy field, cellular resonance, and frequency-based healing 

mechanisms

● Sound Healing & Acoustic Medicine — History, theory, and practice of 

therapeutic sound — from Tibetan singing bowls to modern binaural beat 

neuroscience

● Breathwork & Respiratory Frequency — Advanced breathwork modalities 

(Holotropic, Wim Hof, coherent breathing) and their measurable physiological 

effects



● Sacred Geometry & Cosmic Mathematics — The geometric language of 

creation and its application in frequency healing and consciousness 

expansion

● Energetic Sovereignty — Advanced curriculum for practitioners and 

seekers aiming to master personal frequency management and teach others

Price range: $297–$2,997 per course. Certification programs: $1,997–$4,997. 

Academy content also feeds the Ascension Membership, creating powerful 

ecosystem cohesion.

Pillar II — Frequnx Frequency Sessions

The Frequnx Frequency Sessions are the experiential heart of the brand — the 

point of direct, personal, therapeutic encounter between client and frequency. 

Delivered both virtually and in-person, these sessions are the proof-of-concept of 

the Frequnx philosophy: that targeted frequency intervention can produce 

measurable, transformative shifts in physical, emotional, and energetic states.

Session modalities include:

● Crystal Singing Bowl Therapy — Frequency-tuned crystal bowls calibrated 

to specific organ systems and chakra points

● Binaural Beat & Isochronic Tone Journeys — Scientifically designed 

audio frequencies that entrain brainwave states from beta to theta and delta

● Scalar Wave Resonance — Advanced frequency technology utilizing scalar 

electromagnetic fields for deep energetic recalibration

● Tuning Fork Therapy — Precision-calibrated tuning forks applied to 

meridian points and the biofield for targeted frequency correction

● Guided Frequency Meditation — Proprietary Frequnx guided experiences 

combining breathwork, visualization, and sound for whole-field coherence

1:1 Private Sessions: $250–$750 per session. Group Sessions: $75–$150 per 

participant. Sessions are available both virtually (via secure video platform) and in-

person at partner locations and retreats.



Pillar III — Frequnx Immersive Retreats

The Frequnx Immersive Retreats represent the pinnacle of the Frequnx 

experience — ultra-luxury, multi-day transformational journeys conducted in the 

world's most energetically potent and aesthetically extraordinary locations. These 

are not wellness retreats. They are initiations.

Each retreat is a complete, immersive delivery of the Ascension Framework — from 

Awaken to Ascend — compressed into an intensive 3–7 day experience that is 

meticulously curated at every level: environment, cuisine, community, ceremony, 

technology, and therapeutic modality.

Curated retreat locations include sacred sites in Sedona (Arizona), Ubud (Bali), 

the Scottish Highlands, the Peruvian Sacred Valley, the Greek Islands, and the UAE 

desert — selected for their documented geological and electromagnetic resonance 

properties.

Retreat formats:

● Frequnx Signature Retreat (3 Days) — Awaken & Align experience. Price: 

$5,000–$8,000 per attendee.

● Frequnx Ascension Retreat (5 Days) — Full Ascension Framework 

journey. Price: $10,000–$15,000 per attendee.

● Frequnx Sovereign Retreat (7 Days) — Ultra-exclusive, ultra-curated 

deep immersion. Maximum 8 attendees. Price: $18,000–$25,000 per 

attendee.

Pillar IV — Frequnx Luxury Product Line

The Frequnx Luxury Product Line extends the brand's vibrational philosophy into 

the physical domain — delivering meticulously designed, frequency-attuned 

physical objects that allow clients to maintain their energetic practices between 

sessions and retreats. Every product is a synthesis of sacred craftsmanship and 

functional frequency science.



Product Category Description Price Range

Crystal Frequency 
Sets

Curated sets of 
frequency-specific 
crystals with proprietary 
activation protocols and 
carrying cases in black 
and gold

$150–$750

Gold Sound 
Instruments

Black-and-gold crystal 
singing bowls, Koshi 
chimes, and tuning forks 
in custom Frequnx 
tunings

$300–$2,500

EMF Protection 
Jewelry

18K gold-plated 
frequency-protective 
jewelry with embedded 
scalar resonance 
technology and sacred 
geometry design

$200–$1,200

Frequency Water 
Vessels

Structured water vessels 
with embedded 
frequency imprinting 
technology and sacred 
geometry etchings

$125–$450

Sacred Geometry Art Limited-edition fine art 
prints and sculptural 
pieces featuring Frequnx 
sacred geometry, 
available in numbered 
editions

$75–$800

Pillar V — Frequnx Ascension Membership

The Frequnx Ascension Membership is the recurring-revenue engine of the 

Frequnx ecosystem — a tiered subscription community that provides ongoing 

access to content, sessions, community, and exclusive product drops. Modeled on 

the Ascension Framework itself, the four membership tiers create a natural 

progression path that deepens client engagement, increases lifetime value, and 

builds a vibrational community of profound brand loyalty.



Tier Monthly Investment What's Included

Awaken $47/month Access to introductory 
course library, weekly 
frequency audio drops, 
community forum access, 
monthly group Q&A call

Align $147/month All Awaken benefits + full 
course library access, bi-
weekly group frequency 
session, personalized 
frequency assessment, 
10% product discount

Amplify $297/month All Align benefits + one 
private 1:1 session per 
month, exclusive 
masterclass series, early 
retreat access and 
priority booking, 20% 
product discount

Ascend $497/month All Amplify benefits + 
two private sessions per 
month, VIP retreat 
access, direct founder 
access, exclusive product 
drops, annual Ascension 
Day experience

Technology Integration

Frequnx's competitive advantage is deepened by proprietary technology integration 

across the ecosystem:

● AI-Powered Frequency Assessment Tool (Phase 2) — A proprietary 

diagnostic tool that analyzes biometric, behavioral, and self-reported data to 

generate a personalized Energetic Profile Report — a unique, data-driven 

portrait of the client's current vibrational state and recommended ascension 

protocol.

● Biometric Resonance Tracking — Integration with leading wearable 

devices (WHOOP, Oura Ring, Apple Watch) to track the measurable 

physiological effects of frequency interventions over time.



● Frequnx App (Year 2–3) — A white-labeled, Frequnx-branded mobile 

application serving as the digital hub for all membership content, session 

scheduling, product access, and community interaction.
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Target Audience

Frequnx speaks to a specific, highly identifiable consumer archetype — the 

Frequency-Ready Premium Consumer: an individual whose material success 

has created the capacity and the hunger for something deeper, more authentic, and 

more resonant than conventional wellness can provide. These are not casual 

wellness consumers. They are committed seekers, sophisticated investors in their 

own human experience, and powerful word-of-mouth advocates when a brand earns 

their trust.

"Our clients don't want a better supplement. They want a higher  

frequency. They've arrived — and now they're ready to ascend."

— Frequnx Customer Intelligence Report

Primary Audience Segments

Segment Profile Age Income Psychogr
aphics

Annual 
Spend 
Potential

The 
Sovereign 
Seeker

High-
earning 
professiona

32–48 $150K–
$500K+

Spiritually 
curious, 
scientificall

$5,000–
$25,000/yr



Segment Profile Age Income Psychogr
aphics

Annual 
Spend 
Potential

l seeking 
meaning 
beyond 
material 
success — 
executive, 
physician, 
attorney, 
tech 
founder

y minded, 
luxury-
oriented; 
reads both 
Eckhart 
Tolle and 
Nature 
journal; 
has "done 
the work" 
but senses 
a deeper 
layer 
available

The 
Conscious 
Creator

Entreprene
ur, 
influencer, 
artist, or 
thought 
leader in 
active 
spiritual 
evolution 
— building 
a legacy-
aligned life 
and 
business

25–40 $75K–
$200K

Self-
actualizatio
n focused, 
community
-driven, 
trend-
forward; 
places high 
value on 
authentic 
brand 
alignment; 
powerful 
social 
amplifier 
when 
activated

$2,000–
$10,000/yr

The 
Wellness 
Pioneer

Health-
optimizatio
n-obsessed 
biohacker 
or holistic 
health 
professiona
l — doctor, 
functional 
medicine 
practitioner
, 
integrative 
coach

30–50 $100K–
$300K

Data-
driven, 
evidence-
seeking, 
early 
adopter; 
will 
research 
before 
investing 
but 
becomes 
an 
evangelical 
advocate 
once 

$3,000–
$15,000/yr



Segment Profile Age Income Psychogr
aphics

Annual 
Spend 
Potential

convinced; 
interested 
in 
certificatio
n pathways

The 
Luxury 
Ascendan
t

Ultra-high-
net-worth 
individual 
seeking 
exclusive, 
rare, and 
personally 
meaningful 
experience
s that 
cannot be 
replicated 
— the 
collector of 
consciousn
ess

40–65 $500K+ Legacy-
focused, 
exclusivity-
driven, 
experience
-over-
product; 
has tried 
every 
luxury 
wellness 
offering; 
seeks 
genuine 
transforma
tion at the 
highest 
tier; price 
is not a 
barrier

$25,000–
$100,000/
yr

Segment Narratives

The Sovereign Seeker

This is the Frequnx anchor client. She is a 39-year-old VP at a Fortune 500 company, 

or a 44-year-old physician with a thriving practice. She meditates, reads 

voraciously, attends the occasional yoga retreat — and yet feels that something 

essential is still missing. She has optimized her external world with extraordinary 

precision; her interior world remains a frontier. Frequnx is the first brand she has 

encountered that speaks her language — rigorous, luxurious, and honest about the 

depth of transformation available. She becomes a loyal, high-LTV client who refers 

peers within her professional network.



The Conscious Creator

He is building a brand, a movement, or a body of creative work — and he knows 

intuitively that the quality of his output is directly connected to the quality of his 

inner frequency. He is on Instagram, on podcasts, in rooms where ideas become 

movements. When Frequnx resonates with him, he becomes an organic 

ambassador. His social proof carries extraordinary weight in precisely the 

demographic Frequnx serves.

The Wellness Pioneer

She tracks her heart rate variability every morning. She has completed a Wim Hof 

instructor training, attended a symposium on psychedelic-assisted therapy, and 

holds certifications in functional medicine. She approaches Frequnx with rigorous 

scrutiny — and when the science holds up (and it does), she becomes Frequnx's 

most credible external voice. Her endorsement signals to the broader market that 

Frequnx is not aesthetic wellness — it is substantive transformation.

The Luxury Ascendant

He is a private equity partner, a tech exit founder, or an international business 

family patriarch. Money is not a factor in his decision-making — legitimacy and 

exclusivity are. He has been on yachts, at private concerts, in Michelin-starred 

restaurants — and still finds himself searching. When Frequnx's Sovereign Retreat 

finds its way into his awareness, the $25,000 price point signals exactly the level of 

experience he expects. He books. He transforms. He becomes a patron of the 

brand.

Secondary Markets

● Corporate Wellness Partnerships: Fortune 500 companies, high-growth 

startups, and executive leadership teams seeking evidence-based, premium 

wellness programming for leadership development and employee well-being 

initiatives. Average contract value: $25,000–$150,000.

● Luxury Wellness Retreat Centers: Established luxury resorts and retreat 

centers (Miraval, Six Senses, Amangiri, Golden Door) seeking curated 



Frequnx frequency programming to differentiate their offering. White-label 

and licensing model.

● Spiritual Communities & Consciousness Organizations: Established 

communities within the consciousness and spiritual growth space — from 

integrative churches and contemplative centers to transformational 

conference organizations — seeking credentialed, science-backed frequency 

content for their audiences.
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Business Model & Revenue 
Streams

The Frequnx business model is architected for both immediate revenue 

generation and long-term recurring value accumulation. Multiple 

complementary revenue streams across digital, experiential, physical, and 

community categories create a resilient, anti-fragile financial foundation that is not 

dependent on any single offering or channel. The model rewards deep client 

engagement and creates natural upsell pathways through the Ascension Framework 

stages.

Revenue Stream Detail

Revenue 
Stream

Description Price Point Year 1 Target

Digital Academy 
/ Courses

Premium online 
curriculum 
covering quantum 
biology, sound 
healing, 
breathwork, 

$297–$2,997 per 
course; $1,997–
$4,997 
certifications

$180,000



Revenue 
Stream

Description Price Point Year 1 Target

sacred geometry, 
and energetic 
sovereignty. 
Includes self-study 
courses, live 
cohort programs, 
and professional 
certifications.

Frequency 
Sessions (1:1)

Private healing 
sessions delivered 
virtually and in-
person using 
sound bowls, 
binaural beats, 
scalar wave 
technology, tuning 
forks, and guided 
frequency 
meditation. 
Premium 
personalized 
experience.

$250–$750 per 
session

$120,000

Group Programs Cohort-based 8–
12 week 
transformation 
programs 
structured around 
the Ascension 
Framework. Small-
group containers 
(12–25 
participants) with 
live sessions, 
course materials, 
and community 
support.

$1,500–$5,000 
per program

$200,000

Luxury Retreats 3–7 day 
immersive 
frequency-
wellness retreat 
experiences in 
curated sacred 
locations. Full 
Ascension 
Framework 
delivery in ultra-
luxury format. All-

$5,000–$25,000 
per attendee

$250,000



Revenue 
Stream

Description Price Point Year 1 Target

inclusive, 
maximum 
exclusivity.

Ascension 
Membership

Four-tier monthly 
subscription 
community 
(Awaken / Align / 
Amplify / Ascend) 
providing ongoing 
access to content, 
sessions, 
community, early 
retreat access, 
and exclusive 
product drops.

$47–$497 per 
month

$150,000

Luxury Product 
Line

Premium physical 
frequency-
wellness products: 
crystal sets, sound 
instruments, EMF 
protection jewelry, 
frequency water 
vessels, and 
limited-edition 
sacred geometry 
art. Sold direct-to-
consumer and at 
retreats.

$75–$2,500 per 
item

$75,000

Brand Licensing 
& Partnerships

White-label 
Frequnx programs 
for luxury spa and 
wellness center 
partners. 
Corporate 
wellness 
contracts. Co-
branded content 
partnerships with 
aligned luxury 
brands.

Custom enterprise 
pricing

$25,000

TOTAL — YEAR 1 Seven 
integrated 
revenue 
streams across 
digital, 
experiential, 

$1,000,000



Revenue 
Stream

Description Price Point Year 1 Target

physical, and 
community 
categories

Revenue Model Strengths

 ✦   Strategic Insight

The Frequnx model is designed so that every revenue stream feeds every 

other stream. A Digital Academy client discovers the Ascension Membership. A 

Membership client attends a Retreat. A Retreat client purchases from the 

Product Line and refers peers to Sessions. This is not a funnel — it is an 

ecosystem with natural, value-driven circulation.

● Recurring Revenue Anchor: The Ascension Membership creates 

predictable monthly recurring revenue that reduces dependence on launch-

cycle peaks

● High-Ticket Leverage: A single sold-out Sovereign Retreat (8 attendees × 

$25,000) generates $200,000 — equivalent to 400 individual Academy course 

sales

● Digital Scalability: The Digital Academy has near-zero marginal cost per 

additional student — margins increase exponentially with scale

● Licensing Leverage: Brand licensing partnerships create revenue with 

minimal operational overhead and significant brand amplification

● Product Line Durability: Physical products create tangible, daily brand 

presence in clients' homes — extending the brand beyond digital touchpoints
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Marketing & Growth Strategy

Brand Positioning

Frequnx is positioned as "the world's first luxury frequency-wellness 

ecosystem" — sitting above mainstream wellness brands (Mindbody, Headspace, 

Goop) in perceived value and experiential depth, while occupying the adjacent 

space to traditional luxury brands in premium lifestyle positioning. Frequnx is not 

competing in the wellness market as it currently exists — it is creating a new 

category within it.

The positioning statement: For the sovereign seeker who has mastered the material  

world and is ready to master their frequency — Frequnx is the world's only luxury 

ecosystem where quantum science and spiritual intelligence converge to elevate 

human consciousness to its highest expression.

"Frequnx does not chase the market. Frequnx creates the 

market."

— Frequnx Brand Positioning Doctrine

Growth Phases — The Ascension Marketing 

Architecture

Frequnx's go-to-market strategy mirrors the Ascension Framework itself — a 

deliberate, four-phase approach to market penetration, community building, scale, 

and ecosystem dominance.

Phase 1 — Awaken: Brand Launch (Months 1–3)

The brand enters the market with a carefully orchestrated launch designed to 

create immediate category authority. The Founder functions as the primary brand 



voice — a thought leader whose personal frequency, credibility, and story are the 

brand's most powerful marketing asset. Launch activities include:

● Full brand identity deployment: website, social channels (Instagram, TikTok, 

YouTube), email infrastructure

● Founder content strategy: weekly long-form video content, daily micro-

content, "behind the frequency" storytelling

● Strategic podcast tour: 20+ appearances on aligned podcasts spanning 

wellness, consciousness, entrepreneurship, and luxury lifestyle audiences

● PR seeding: editorial pitches to Vogue, Mindbodygreen, Well+Good, Forbes 

Health, and consciousness-focused media

● Soft launch of the Awaken membership tier and first Digital Academy course

Phase 2 — Align: Community Architecture (Months 4–6)

Phase 2 converts early interest into committed community — the energetic 

foundation upon which all future scale is built. Activities include:

● Full Ascension Membership launch across all four tiers

● Frequnx Ambassador Program launch: 10–15 carefully selected luxury 

wellness influencers and thought leaders provided complimentary access, 

exclusive content, and affiliate partnership

● First cohort-based Group Program (Align Cohort): 8-week transformation 

program with live sessions, building powerful testimonials and before/after 

narratives

● Product line soft launch at retreat pop-up event

● Strategic brand collaborations with aligned luxury lifestyle brands (fragrance 

houses, wellness hospitality brands, conscious fashion labels)

Phase 3 — Amplify: Acceleration & Scale (Months 7–9)

Phase 3 deploys capital at scale — using the brand equity, community testimonials, 

and media presence built in Phases 1 and 2 to accelerate acquisition and expand 

market reach. Activities include:



● First Frequnx in-person Signature Retreat (3-day, 20 attendees)

● Paid social advertising campaigns on Meta and YouTube targeting premium 

wellness audiences (Lookalike audiences built from membership data)

● Digital Academy expansion: 3+ new courses, including first professional 

certification program

● Brand partnership activations with luxury spas and wellness centers (white-

label programming)

● First Frequnx pop-up experience in a major market (New York or Los Angeles)

Phase 4 — Ascend: Ecosystem Dominance (Months 10–12 and 

beyond)

Phase 4 lays the groundwork for Year 2 scale and long-term ecosystem dominance:

● Frequnx-branded app development and beta launch (targeted for Month 18)

● International retreat planning: Bali, London, Dubai markets

● Series A preparation and investor outreach

● Frequnx Foundation establishment (philanthropic arm)

● Licensing partnership agreements with 3–5 luxury wellness hospitality brands

Marketing Channel Budget Allocation — Year 1

Channel Strategy Year 1 Budget

Social Media (Organic) Instagram, TikTok, 
YouTube — frequency 
education content, brand 
aesthetic, Founder 
storytelling, 
transformation 
testimonials

$0 (time investment)

Paid Social 
Advertising

Meta & YouTube targeted 
campaigns — Lookalike 
audiences, retargeting 
sequences, course and 
membership launch 
campaigns

$60,000



Channel Strategy Year 1 Budget

Influencer & 
Ambassador

Luxury wellness 
influencer partnerships 
(micro and macro), 
Frequnx Ambassador 
Program with equity-
aligned incentives

$40,000

Email Marketing Nurture sequences, 
launch campaigns, 
weekly Frequnx 
Frequency newsletter, 
membership onboarding 
flows

$5,000

Events & Retreats Pop-up experiences, 
retreat marketing 
collateral, event 
sponsorships, luxury 
wellness conference 
presence

$30,000

PR & Press Feature placements in 
premium media, podcast 
tour coordination, crisis 
management reserve, 
press kit production

$15,000

Total Marketing 
Investment

Six integrated 
channels across 
owned, earned, and 
paid media

$150,000

Content Strategy — The Five Frequnx Pillars

Every piece of Frequnx content is anchored in one of five strategic content pillars, 

ensuring a consistent yet varied brand presence that serves multiple audience 

motivations simultaneously:

Content Pillar Description Primary Formats

Education Quantum science made 
beautiful and accessible 
— the intellectual 
credibility engine

Long-form video, blog, 
podcast, carousels

Transformation Client testimonials, Video testimonials, case 



Content Pillar Description Primary Formats

before/after narratives, 
results documentation — 
the proof engine

studies, reels

Aspiration Luxury lifestyle and 
brand aesthetic — the 
desire engine, positioning 
Frequnx as a status 
symbol

Photography, lifestyle 
video, retreat content

Mysticism Sacred geometry, cosmic 
wisdom, frequency 
philosophy — the depth 
engine that distinguishes 
Frequnx from clinical 
wellness

Reels, Stories, TikTok, 
visual art content

Community Ascension stories, 
member spotlights, 
community moments — 
the belonging engine 
that converts followers to 
members

UGC, community posts, 
Stories, live events
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Operations Plan

Year 1 Team Structure

The Frequnx Year 1 team is intentionally lean, high-caliber, and mission-aligned — 

structured to maximize operational efficiency while preserving the brand's 

distinctive voice and energetic integrity. Every team member is selected not only 

for professional excellence but for genuine resonance with the Frequnx philosophy.



Role Function Type Compensation 
Est.

Founder / CEO Visionary 
leadership, brand 
voice, primary 
thought leader, 
lead practitioner, 
investor relations, 
strategic 
partnerships

Full-time $80,000

Brand & 
Marketing 
Director

Brand identity 
governance, 
content strategy, 
campaign 
management, 
influencer 
partnerships, PR 
coordination

Full-time $75,000

Digital 
Operations 
Manager

Technology stack 
management, LMS 
administration, 
CRM, e-commerce 
operations, digital 
product delivery

Full-time $65,000

Frequency 
Practitioners 
(×2)

1:1 and group 
frequency 
sessions (virtual 
and in-person), 
retreat facilitation, 
curriculum 
delivery

Contract 
(scalable)

$60,000 total

Customer 
Experience 
Coordinator

Client 
communication, 
membership 
support, retreat 
logistics, product 
order 
management, 
community 
moderation

Full-time or 
contract

$40,000

Total Year 1 
Team 
Investment

$320,000



Technology Stack

Function Platform / Tool Annual Cost Est.

Brand Website (Luxury 
Custom)

Custom-built on Webflow 
or Framer — high-luxury 
visual design with 
black/gold aesthetic

$15,000–$25,000 (build) 
+ $2,400/yr hosting

Learning Management 
System

Kajabi or Thinkific (white-
labeled, Frequnx-
branded)

$2,400–$4,800/yr

CRM & Email Platform ActiveCampaign or 
HubSpot for segmented 
nurture sequences and 
launch campaigns

$3,000–$8,000/yr

Video Conferencing 
(Sessions)

Zoom or dedicated 
telehealth-grade video 
platform for private 
frequency sessions

$2,000/yr

E-Commerce (Products) Shopify Plus (integrated 
with brand website)

$2,400/yr

Community Platform Circle.so or Mighty 
Networks (private 
Ascension Member 
community)

$1,200–$4,000/yr

AI Frequency Assessment 
Tool

Custom development 
(Phase 2 — Year 2 
deployment)

$40,000–$80,000 
(development)

Key Operational Milestones

◈ MONTHS 1–3 — AWAKEN PHASE

Brand identity finalized and locked. Website live in full luxury build. First Digital 

Academy course launched. Ascension Membership (Awaken tier) open for enrollment. 

Social channels activated. Founder content strategy fully deployed. Email list building 

campaign in progress. First 100 members enrolled.

◈ MONTHS 4–6 — ALIGN PHASE



All four Ascension Membership tiers fully launched. First cohort-based Group Program 

(8-week Align Cohort) begins. Virtual frequency sessions operational at full capacity. 

Luxury Product Line soft-launched at pop-up event. Ambassador program activated with 

10 founding ambassadors. First PR placements secured.

◈ MONTHS 7–9 — AMPLIFY PHASE

First Frequnx in-person Signature Retreat delivered (3-day, 20 attendees). Paid 

advertising campaigns launched (Meta + YouTube). Digital Academy expanded with 2 

additional courses. First luxury spa licensing partnership signed. Influencer campaign 

#FrequnxAscension activated across social platforms.

◈ MONTHS 10–12 — ASCEND PHASE

Year 1 revenue target ($1M) achieved or exceeded. First Ascension Retreat (5-day) 

delivered. Series A investor deck prepared. Frequnx App development initiated. First 

international retreat location confirmed. Year 2 hiring plan executed. Investor reporting 

and board formation.

Legal & Compliance Framework

● Business Entity: Frequnx LLC — structured for flexibility and investor 

access, with pathway to C-Corp conversion at Series A

● Intellectual Property: Federal trademark registration for "Frequnx," "A 

Frequency Revolution," and the Ascension Framework. Copyright registration 

for all original content, curriculum, and brand materials.

● Wellness Claims Compliance: All frequency wellness claims are reviewed 

by a legal advisor specializing in FTC wellness advertising guidelines. Clear 

disclaimers accompany all therapeutic content.



● Privacy & Data: GDPR and CCPA-compliant privacy policy and data handling 

practices, especially critical for the AI assessment tool's biometric data 

processing

● Practitioner Agreements: Comprehensive independent contractor 

agreements with all Frequency Practitioners, including IP assignment, non-

compete clauses, and service standards
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Financial Plan

"Frequnx is not built on speculation — it is built on the  

convergence of a $6.5 trillion market, a validated consumer  

hunger, and a category that has never before been claimed."

— Frequnx Financial Overview

3-Year Revenue Projections

Revenue 
Stream

Year 1 Year 2 Year 3

Digital Academy $180,000 $450,000 $1,200,000

Frequency 
Sessions (1:1)

$120,000 $240,000 $480,000

Group Programs $200,000 $600,000 $1,500,000

Luxury Retreats $250,000 $1,000,000 $4,000,000

Ascension $150,000 $600,000 $2,400,000



Revenue 
Stream

Year 1 Year 2 Year 3

Membership

Luxury Products $75,000 $300,000 $900,000

Licensing & 
Partnerships

$25,000 $100,000 $500,000

Total Revenue $1,000,000 $3,290,000 $10,980,000

Year 1 Expense Breakdown

Category Amount % of Total

Team & Contractors $320,000 40%

Marketing & 
Advertising

$150,000 18.75%

Technology & Platform $80,000 10%

Retreat Operations $120,000 15%

Product Development 
& COGS

$45,000 5.625%

Legal & Professional $35,000 4.375%

Operational Overhead $50,000 6.25%

Total Year 1 Expenses $800,000 100%

Profit Summary

Metric Year 1 Year 2 (Est.) Year 3 (Est.)

Total Revenue $1,000,000 $3,290,000 $10,980,000

Total Expenses $800,000 $2,090,000 $6,480,000

Net Profit $200,000 $1,200,000 $4,500,000

Net Margin 20% 36.5% 41%

Break-Even 
Month

Month 8 (Year 1)



The Investment Ask — $750,000 Seed Round

Frequnx is raising $750,000 in seed capital to fund the execution of its Year 1 

plan — from brand infrastructure and technology build to marketing launch and first 

retreat delivery. This capital is precisely allocated to maximize the highest-impact 

activities in the brand's critical first year.

Use of Funds

Use of Capital Allocation Percentage Strategic 
Rationale

Marketing & 
Brand Launch

$250,000 33% Paid advertising, 
influencer 
program, PR, 
content 
production — the 
primary revenue 
driver in Year 1

Technology & 
Platform Build

$150,000 20% Luxury website, 
LMS, CRM, e-
commerce, 
community 
platform — the 
digital 
infrastructure that 
enables all 
revenue streams

Retreat 
Infrastructure

$150,000 20% Venue deposits, 
retreat logistics, 
facilitation team, 
luxury experience 
production — 
enables the 
highest-ticket 
revenue stream

Team & 
Operations

$100,000 13% Supplementary 
personnel costs, 
contractor fees, 
operational 
infrastructure 
beyond base 



Use of Capital Allocation Percentage Strategic 
Rationale

salaries

Product 
Development

$75,000 10% Initial product line 
development, 
packaging design, 
supplier sourcing, 
initial inventory

Legal & Reserve $25,000 4% Trademark filings, 
legal agreements, 
IP protection, 
operating reserve 
buffer

Total $750,000 100%

Return on Investment & Exit Projections

 ✦   Investor Return Projection

Seed investors are projected to realize a 5×–8× return on invested capital 

by Year 3, based on conservative revenue projections and standard 

SaaS/wellness industry valuation multiples of 4–6× revenue. At Year 3 

revenue of $10.98M and a 5× revenue multiple, enterprise value is projected 

at $54.9M+. At a 6× multiple, enterprise value reaches $65.9M+.

Exit pathway options for seed investors include:

● Strategic Acquisition: Acquisition by a luxury wellness conglomerate (e.g., 

LVMH Wellness Division, L Catterton portfolio, Compass Group, Six Senses 

parent company IHG) — most likely exit pathway given brand alignment

● Private Equity Partnership: Minority or majority stake sale to a private 

equity firm specializing in premium consumer brands and experiential 

wellness (target: Year 3–5)



● IPO Pathway: Public offering at a projected valuation of $100M–$200M+ in 

the 5–7 year horizon, following international expansion and licensing portfolio 

maturation
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Competitive Landscape

The global wellness market is vast, crowded, and — in the frequency-wellness 

category specifically — profoundly underserved at the luxury tier. Frequnx has 

conducted a rigorous competitive analysis spanning lifestyle wellness brands, digital 

wellness platforms, mindfulness and retreat centers, sound healing organizations, 

and neuroscience wellness companies. The conclusion is unambiguous: no single 

competitor occupies the white space that Frequnx claims.

Competitive Analysis Matrix

Brand Categor
y

Luxury 
Level

Science
-Backed

Spiritua
l Depth

Freque
ncy 
Focus

Digital 
Ecosyst
em

FREQUN
X

Luxury 
Frequenc
y 
Wellness

★★★★★ ★★★★★ ★★★★★ ★★★★★ ★★★★★

Goop 
(Gwynet
h 
Paltrow)

Lifestyle 
Wellness

★★★★☆ ★★★☆☆ ★★★☆☆ ★★☆☆☆ ★★★★☆

Mindbo
dy / 
ClassPa
ss

Fitness & 
Wellness 
Platform

★★☆☆☆ ★★★☆☆ ★☆☆☆☆ ★☆☆☆☆ ★★★★★

MNDFL / 
1440 

Mindfuln
ess & 

★★★☆☆ ★★★☆☆ ★★★☆☆ ★★☆☆☆ ★★☆☆☆



Brand Categor
y

Luxury 
Level

Science
-Backed

Spiritua
l Depth

Freque
ncy 
Focus

Digital 
Ecosyst
em

Multiver
sity

Retreat

Sound 
Healers 
Associat
ion

Sound 
Healing

★★☆☆☆ ★★★☆☆ ★★★★☆ ★★★★☆ ★★☆☆☆

Amen 
Clinics / 
Brain.F
M

Neurosci
ence 
Wellness

★★★☆☆ ★★★★★ ★★☆☆☆ ★★★☆☆ ★★★☆☆

Frequnx's Competitive Moat

The matrix above reveals the fundamental truth of Frequnx's market position: not a 

single competitor achieves a five-star rating across all five dimensions 

simultaneously. Every existing player excels in one or two areas while leaving 

significant gaps in others. Frequnx was architected precisely to fill all five — 

creating a competitive moat that is exceedingly difficult to replicate because it 

requires the rare convergence of:

● Genuine luxury brand aesthetics and positioning

● Credible quantum-scientific foundation in frequency wellness

● Authentic spiritual depth and philosophical coherence

● Deep, specialized expertise in frequency healing modalities

● A comprehensive, technology-powered digital ecosystem

"No competitor combines luxury aesthetics + quantum science + spiritual 

depth + frequency specialization + full digital ecosystem. Frequnx owns this 

white space entirely — and white space in a $6.5 trillion market is a once-in-a-

generation opportunity."



Barriers to Competitive Entry

Barrier Description Strength

First-Mover Advantage Frequnx is establishing 
category ownership 
before any competitor 
can enter. Being "the 
original" in a new 
category carries 
compounding brand 
equity.

Very High

Proprietary 
Frameworks

The Ascension 
Framework, AI 
assessment tool, and 
Frequnx curriculum are 
trademarked and 
copyrighted — legal 
barriers to direct 
replication.

High

Community Network 
Effects

The Ascension 
Membership community 
becomes more valuable 
to each member as it 
grows — creating a self-
reinforcing barrier that 
deepens with scale.

Very High

Brand Authority Media placements, 
influencer relationships, 
and client testimonials 
build cumulative brand 
authority that cannot be 
purchased or instantly 
replicated by a new 
entrant.

Very High

Luxury Brand Trust Trust in a luxury brand is 
earned over years of 
consistent excellence. 
Early brand equity 
becomes an increasingly 
durable asset with time.

High
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Long-Term Vision & Impact

The 5-Year Vision — Frequnx 2031

By 2031, Frequnx operates as a globally recognized luxury frequency-wellness 

institution — a brand with the cultural weight of a Hermès, the digital reach of a 

Headspace, and the transformational depth of a world-class healing center. The 

five-year trajectory unfolds as follows:

Dimension 2031 Target

Global Flagship Centers Fully operational immersive Frequnx 
centers in 5 international markets: New 
York, London, Dubai, Bali, and Miami — 
each a physical monument to the 
Frequnx philosophy

Digital Reach Frequnx App with 500,000+ active 
monthly users across 40+ countries, 
delivering daily frequency content, AI-
powered assessments, and on-demand 
session access

Retreat Portfolio 12+ annual Frequnx Retreat 
experiences across 3 continents 
(Americas, Europe, Asia-Pacific) — a full 
calendar of sacred transformation 
events serving the global luxury 
wellness market

Licensing Portfolio $50M+ licensing and partnership 
portfolio with luxury hospitality brands, 
corporate wellness programs, and 
aligned consumer brands across 20+ 
countries

Frequnx Foundation The philanthropic arm of Frequnx — 
making frequency wellness accessible 
in underserved communities globally 
through funded programs, practitioner 
training, and community centers



Dimension 2031 Target

Certified Practitioners 100+ Frequnx-certified frequency 
wellness practitioners operating 
globally, each an ambassador of the 
Frequnx philosophy and a node in the 
global ascension network

Lives Elevated 1,000,000 individuals touched by the 
Frequnx ecosystem through digital 
education, sessions, retreats, 
community, and Foundation programs

The Frequnx Legacy

There is a version of this story in which Frequnx is simply a successful business — a 

premium wellness brand that generates strong returns for its investors, employs 

talented people, and serves a devoted clientele. That version is real, and it is 

documented in the financial projections above.

But the deeper vision of Frequnx is something more singular than commercial 

success. It is a paradigm shift. It is the cultural moment when frequency wellness 

moves from the fringe to the forefront — when the language of vibration, 

resonance, and energetic sovereignty enters the mainstream of human self-

understanding in the same way that mindfulness did in the early 2010s.

Frequnx is positioned to be the brand that leads that transition — with the 

credibility, the aesthetics, the community, and the scientific foundation to carry 

frequency wellness from boutique curiosity to global cultural phenomenon.

◈    T h e  F r e q u n x  M a n i f e s t o    ◈

We live in an age of extraordinary noise — a world vibrating at  

frequencies of fear, urgency, disconnection, and distraction. The  

human system, exquisitely calibrated over millennia for coherence 

and resonance, is overwhelmed. The body knows. The soul knows.  



Something fundamental has slipped out of tune.

 Frequnx was born from the knowing that transformation is not found 

in accumulation — in more information, more achievement, more 

possession. It is found in elevation. In the precise, courageous act of  

tuning one's entire being to a higher frequency — and discovering, in  

that tuning, the version of oneself that was always waiting to  

emerge.

 We are not building a brand. We are initiating a revolution — a  

frequency revolution — one sovereign seeker at a time. When one 

human ascends to their highest frequency, they alter the resonance 

of every field they enter. They become a tuning fork for those around 

them. And so the revolution propagates.

 This is the Frequnx vision: a world vibrating at its highest collective  

frequency — coherent, vital, sovereign, and luminous. We begin with  

one seeker. We end with a species awakened.

 The frequency is calling. We are simply here to answer it.

Impact Metrics — A Frequnx World by 2031

Impact Metric Target by 2031

Lives elevated through the Frequnx 1,000,000+



Impact Metric Target by 2031

ecosystem

Certified Frequnx practitioners 
worldwide

100+

Frequnx Foundation investment in 
access programs

$10,000,000

Communities served through 
Foundation frequency-wellness 
programs

50+

Countries with Frequnx ecosystem 
presence

40+

Annual retreat experiences delivered 12+

Active Ascension Members 100,000+
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Closing & Call to Action

"This is not just an investment in a brand. It is a stake in the  

future of human consciousness."

— Frequnx Investor Invitation

An Invitation to the Revolution

The opportunity presented in these pages is not simply a financial one — though the 

financial case is, by any rigorous analysis, compelling. A $6.5 trillion global market 

with a demonstrably underserved premium segment. A founding team with the 

vision, expertise, and brand instincts to claim a wholly unoccupied category. A 



business model with seven revenue streams, multiple recurring revenue anchors, 

and a projected 5×–8× return for seed investors by Year 3.

But beyond the numbers lies something rarer: a brand with a genuine reason to 

exist. A mission that is not manufactured — it is alive. A philosophy that is not a 

marketing strategy — it is a world view. A product that does not simply solve a 

problem — it initiates a transformation.

Frequnx is seeking investors who understand that the most enduring returns are 

generated by brands that matter — brands that arrive at the precise cultural 

moment when the world is ready for them, that carry a message that resonates in 

the deepest chambers of the human heart, and that are built with the integrity and 

craft to make that message last.

The frequency is rising. The market is primed. The category is open. Frequnx is 

ready.

We invite you to be part of what happens next.

 ✦   Investment Opportunity Summary

Raise: $750,000 Seed Round  |  Projected Return: 5×–8× by Year 3  |  

Category: Luxury Frequency Wellness  |  Stage: Pre-Revenue / Launch-

Ready  |  Exit Pathways: Strategic Acquisition, PE Partnership, IPO ($100M+ 

valuation)

Contact Information

Brand:   Frequnx LLC

Website:   www.frequnx.com



Email:   investors@frequnx.com

Phone:   [Insert Contact Number]

Contact:   [Founder Name], CEO & Founder — Frequnx LLC

Location:   [City, State]  |  Operating Nationally & Globally

LinkedIn:   linkedin.com/company/frequnx

Instagram:   @frequnx

Next Steps

1. Schedule an investor discovery call with the Frequnx Leadership Team

2. Review the Frequnx Financial Model (detailed spreadsheet available 

upon NDA execution)

3. Experience the Frequnx difference — complimentary Frequency Session 

available for qualified investors

4. Execute a Letter of Intent and join the founding investor cohort of the 

Frequency Revolution

◈    A  F i n a l  W o r d    ◈

The greatest investments in history were not made in spreadsheets.  

They were made in moments of recognition — when a visionary  

investor looked at something the world had not yet seen and 

understood, with absolute clarity, that it was inevitable.

 Frequnx is inevitable.



 The question is not whether this revolution will happen. The 

question is whether you will be among those who helped initiate it.

 We are honored to be in conversation with you. We look forward to  

ascending together.

CONFIDENTIALITY NOTICE: This business plan contains proprietary, confidential, 

and trade secret information belonging exclusively to Frequnx LLC. By receiving 

this document, the recipient agrees to maintain strict confidentiality, to not 

reproduce or distribute any portion of its contents without the express written 

consent of Frequnx LLC, and to use this document solely for the purpose of 

evaluating a potential investment in Frequnx LLC. Frequnx LLC makes no 

representations or warranties, express or implied, as to the accuracy or 

completeness of the forward-looking statements contained herein. All financial 

projections are estimates based on current market analysis and management 

assumptions. Actual results may differ materially.

FREQUNX  |   A FREQUENCY REVOLUTION  |   CONFIDENTIAL  |   MAY 2026  |   FREQUNX LLC 

— ALL RIGHTS RESERVED


